
JULY



PROFIT
STRATEGY

MADE

SPENT

PROFIT

MONTHLY
GOAL

REVISIT YOUR VISION:

  JAN   FEB   MAR  APR  MAY   JUN   JUL   AUG  SEP   OCT  NOV  DEC

P
R

O
F

IT



WHICH SERVICE THAT YOU OFFERED HAD THE
GREATEST IMPACT ON YOUR BUSINESS?

WHICH SERVICE DO YOU ENJOY THE MOST?

WHAT DECISIONS CAN YOU MAKE WITH THIS
INFORMATION?

WHAT WERE YOUR TOP SPENDING
CATEGORIES?

DO YOU WANT TO CHANGE ANYTHING ABOUT
YOUR CURRENT SPENDING?

ARE THERE ANY EXPENSES THAT CAN BE
REMOVED FROM YOUR BUSINESS THAT ARE
NOT BEING FULLY UTILIZED OR NOT SERVING
YOUR GROWTH?

MAKE MORE,
KEEP MORE



WHAT INCOME DO YOU KNOW IS COMING IN
THIS MONTH? LIST IT OUT BY SERVICE, CLIENT,
OR OTHER:

$_________________

MONTHLY REVENUE GOAL FROM "BRING IT
TOGETHER" PAGE $____________

WHAT I NEED TO MAKE UP THE
DIFFERENCE (MONTHLY REVENUE GOAL-
KNOWN INCOME)= $____________

REVENUE PLAN:

MAKE MORE,
KEEP MORE



GROSS

PROFIT
WEEK OF

ACCOUNTS :

 TAX SAVINGS

15-20% 

 GRATITUDE

0-5%

 SALARY 

50%

T R A N S F E R S  F O R  T H E
M O N T H

G r o s s  P r o f i t :  T o t a l  I n c o m e  -  C o s t  o f  G o o d s  
( n e c c e s a r y  c o s t s  t o  s e l l  y o u r  p r o d u c t  o r  s e r v i c e ,  s u c h  a s
s h i p p i n g  o f  p r o d u c t ;  i n g r e d i e n t s  t o  m a k e  a  p r o d u c t  o r  g o o d s
p u r c h a s e d  f o r  r e s a l e )  

T h i s  w o r k s h e e t  i s  f o r  m a n a g i n g  c a s h  t h a t  c o m e s  i n t o  t h e
b u s i n e s s .  T h e s e  a r e  s u g g e s t i o n s  o n l y  a n d  s h o u l d  b e
m o n i t o r e d .



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



LIST THREE THINGS YOU FELT REALLY GOOD
ABOUT THIS MONTH:

WHICH AREAS OF YOUR BUSINESS
EXPERIENCED THE MOST GROWTH OR
TRANSFORMATION?

HAVE YOU ENCOUNTERED HANG-UPS IN
COMPLETING YOUR ACTION STEPS? HOW CAN
YOU COURSE CORRECT?

ANY PART OF YOUR VISION THAT NEEDS RE-
WRITING:

REFLECTION



AUGUST



PROFIT
STRATEGY

MADE

SPENT

PROFIT

MONTHLY
GOAL

REVISIT YOUR VISION:

  JAN   FEB   MAR  APR  MAY   JUN   JUL   AUG  SEP   OCT  NOV  DEC

P
R

O
F

IT



WHICH SERVICE THAT YOU OFFERED HAD THE
GREATEST IMPACT ON YOUR BUSINESS?

WHICH SERVICE DO YOU ENJOY THE MOST?

WHAT DECISIONS CAN YOU MAKE WITH THIS
INFORMATION?

WHAT WERE YOUR TOP SPENDING
CATEGORIES?

DO YOU WANT TO CHANGE ANYTHING ABOUT
YOUR CURRENT SPENDING?

ARE THERE ANY EXPENSES THAT CAN BE
REMOVED FROM YOUR BUSINESS THAT ARE
NOT BEING FULLY UTILIZED OR NOT SERVING
YOUR GROWTH?

MAKE MORE,
KEEP MORE



WHAT INCOME DO YOU KNOW IS COMING IN
THIS MONTH? LIST IT OUT BY SERVICE, CLIENT,
OR OTHER:

$_________________

MONTHLY REVENUE GOAL FROM "BRING IT
TOGETHER" PAGE $____________

WHAT I NEED TO MAKE UP THE
DIFFERENCE (MONTHLY REVENUE GOAL-
KNOWN INCOME)= $____________

REVENUE PLAN:

MAKE MORE,
KEEP MORE



GROSS

PROFIT
WEEK OF

ACCOUNTS :

 TAX SAVINGS

15-20% 

 GRATITUDE

0-5%

 SALARY 

50%

T R A N S F E R S  F O R  T H E
M O N T H

G r o s s  P r o f i t :  T o t a l  I n c o m e  -  C o s t  o f  G o o d s  
( n e c c e s a r y  c o s t s  t o  s e l l  y o u r  p r o d u c t  o r  s e r v i c e ,  s u c h  a s
s h i p p i n g  o f  p r o d u c t ;  i n g r e d i e n t s  t o  m a k e  a  p r o d u c t  o r  g o o d s
p u r c h a s e d  f o r  r e s a l e )  

T h i s  w o r k s h e e t  i s  f o r  m a n a g i n g  c a s h  t h a t  c o m e s  i n t o  t h e
b u s i n e s s .  T h e s e  a r e  s u g g e s t i o n s  o n l y  a n d  s h o u l d  b e
m o n i t o r e d .



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



LIST THREE THINGS YOU FELT REALLY GOOD
ABOUT THIS MONTH:

WHICH AREAS OF YOUR BUSINESS
EXPERIENCED THE MOST GROWTH OR
TRANSFORMATION?

HAVE YOU ENCOUNTERED HANG-UPS IN
COMPLETING YOUR ACTION STEPS? HOW CAN
YOU COURSE CORRECT?

ANY PART OF YOUR VISION THAT NEEDS RE-
WRITING:

REFLECTION



SEPTEMBER



PROFIT
STRATEGY

MADE

SPENT

PROFIT

MONTHLY
GOAL

REVISIT YOUR VISION:

  JAN   FEB   MAR  APR  MAY   JUN   JUL   AUG  SEP   OCT  NOV  DEC

P
R

O
F

IT



WHICH SERVICE THAT YOU OFFERED HAD THE
GREATEST IMPACT ON YOUR BUSINESS?

WHICH SERVICE DO YOU ENJOY THE MOST?

WHAT DECISIONS CAN YOU MAKE WITH THIS
INFORMATION?

WHAT WERE YOUR TOP SPENDING
CATEGORIES?

DO YOU WANT TO CHANGE ANYTHING ABOUT
YOUR CURRENT SPENDING?

ARE THERE ANY EXPENSES THAT CAN BE
REMOVED FROM YOUR BUSINESS THAT ARE
NOT BEING FULLY UTILIZED OR NOT SERVING
YOUR GROWTH?

MAKE MORE,
KEEP MORE



WHAT INCOME DO YOU KNOW IS COMING IN
THIS MONTH? LIST IT OUT BY SERVICE, CLIENT,
OR OTHER:

$_________________

MONTHLY REVENUE GOAL FROM "BRING IT
TOGETHER" PAGE $____________

WHAT I NEED TO MAKE UP THE
DIFFERENCE (MONTHLY REVENUE GOAL-
KNOWN INCOME)= $____________

REVENUE PLAN:

MAKE MORE,
KEEP MORE



GROSS

PROFIT
WEEK OF

ACCOUNTS :

 TAX SAVINGS

15-20% 

 GRATITUDE

0-5%

 SALARY 

50%

T R A N S F E R S  F O R  T H E
M O N T H

G r o s s  P r o f i t :  T o t a l  I n c o m e  -  C o s t  o f  G o o d s  
( n e c c e s a r y  c o s t s  t o  s e l l  y o u r  p r o d u c t  o r  s e r v i c e ,  s u c h  a s
s h i p p i n g  o f  p r o d u c t ;  i n g r e d i e n t s  t o  m a k e  a  p r o d u c t  o r  g o o d s
p u r c h a s e d  f o r  r e s a l e )  

T h i s  w o r k s h e e t  i s  f o r  m a n a g i n g  c a s h  t h a t  c o m e s  i n t o  t h e
b u s i n e s s .  T h e s e  a r e  s u g g e s t i o n s  o n l y  a n d  s h o u l d  b e
m o n i t o r e d .



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



LIST THREE THINGS YOU FELT REALLY GOOD
ABOUT THIS MONTH:

WHICH AREAS OF YOUR BUSINESS
EXPERIENCED THE MOST GROWTH OR
TRANSFORMATION?

HAVE YOU ENCOUNTERED HANG-UPS IN
COMPLETING YOUR ACTION STEPS? HOW CAN
YOU COURSE CORRECT?

ANY PART OF YOUR VISION THAT NEEDS RE-
WRITING:

REFLECTION



OCTOBER



PROFIT
STRATEGY

MADE

SPENT

PROFIT

MONTHLY
GOAL

REVISIT YOUR VISION:

  JAN   FEB   MAR  APR  MAY   JUN   JUL   AUG  SEP   OCT  NOV  DEC

P
R

O
F

IT



WHICH SERVICE THAT YOU OFFERED HAD THE
GREATEST IMPACT ON YOUR BUSINESS?

WHICH SERVICE DO YOU ENJOY THE MOST?

WHAT DECISIONS CAN YOU MAKE WITH THIS
INFORMATION?

WHAT WERE YOUR TOP SPENDING
CATEGORIES?

DO YOU WANT TO CHANGE ANYTHING ABOUT
YOUR CURRENT SPENDING?

ARE THERE ANY EXPENSES THAT CAN BE
REMOVED FROM YOUR BUSINESS THAT ARE
NOT BEING FULLY UTILIZED OR NOT SERVING
YOUR GROWTH?

MAKE MORE,
KEEP MORE



WHAT INCOME DO YOU KNOW IS COMING IN
THIS MONTH? LIST IT OUT BY SERVICE, CLIENT,
OR OTHER:

$_________________

MONTHLY REVENUE GOAL FROM "BRING IT
TOGETHER" PAGE $____________

WHAT I NEED TO MAKE UP THE
DIFFERENCE (MONTHLY REVENUE GOAL-
KNOWN INCOME)= $____________

REVENUE PLAN:

MAKE MORE,
KEEP MORE



GROSS

PROFIT
WEEK OF

ACCOUNTS :

 TAX SAVINGS

15-20% 

 GRATITUDE

0-5%

 SALARY 

50%

T R A N S F E R S  F O R  T H E
M O N T H

G r o s s  P r o f i t :  T o t a l  I n c o m e  -  C o s t  o f  G o o d s  
( n e c c e s a r y  c o s t s  t o  s e l l  y o u r  p r o d u c t  o r  s e r v i c e ,  s u c h  a s
s h i p p i n g  o f  p r o d u c t ;  i n g r e d i e n t s  t o  m a k e  a  p r o d u c t  o r  g o o d s
p u r c h a s e d  f o r  r e s a l e )  

T h i s  w o r k s h e e t  i s  f o r  m a n a g i n g  c a s h  t h a t  c o m e s  i n t o  t h e
b u s i n e s s .  T h e s e  a r e  s u g g e s t i o n s  o n l y  a n d  s h o u l d  b e
m o n i t o r e d .



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



LIST THREE THINGS YOU FELT REALLY GOOD
ABOUT THIS MONTH:

WHICH AREAS OF YOUR BUSINESS
EXPERIENCED THE MOST GROWTH OR
TRANSFORMATION?

HAVE YOU ENCOUNTERED HANG-UPS IN
COMPLETING YOUR ACTION STEPS? HOW CAN
YOU COURSE CORRECT?

ANY PART OF YOUR VISION THAT NEEDS RE-
WRITING:

REFLECTION



NOVEMBER



PROFIT
STRATEGY

MADE

SPENT

PROFIT

MONTHLY
GOAL

REVISIT YOUR VISION:

  JAN   FEB   MAR  APR  MAY   JUN   JUL   AUG  SEP   OCT  NOV  DEC

P
R

O
F

IT



WHICH SERVICE THAT YOU OFFERED HAD THE
GREATEST IMPACT ON YOUR BUSINESS?

WHICH SERVICE DO YOU ENJOY THE MOST?

WHAT DECISIONS CAN YOU MAKE WITH THIS
INFORMATION?

WHAT WERE YOUR TOP SPENDING
CATEGORIES?

DO YOU WANT TO CHANGE ANYTHING ABOUT
YOUR CURRENT SPENDING?

ARE THERE ANY EXPENSES THAT CAN BE
REMOVED FROM YOUR BUSINESS THAT ARE
NOT BEING FULLY UTILIZED OR NOT SERVING
YOUR GROWTH?

MAKE MORE,
KEEP MORE



WHAT INCOME DO YOU KNOW IS COMING IN
THIS MONTH? LIST IT OUT BY SERVICE, CLIENT,
OR OTHER:

$_________________

MONTHLY REVENUE GOAL FROM "BRING IT
TOGETHER" PAGE $____________

WHAT I NEED TO MAKE UP THE
DIFFERENCE (MONTHLY REVENUE GOAL-
KNOWN INCOME)= $____________

REVENUE PLAN:

MAKE MORE,
KEEP MORE



GROSS

PROFIT
WEEK OF

ACCOUNTS :

 TAX SAVINGS

15-20% 

 GRATITUDE

0-5%

 SALARY 

50%

T R A N S F E R S  F O R  T H E
M O N T H

G r o s s  P r o f i t :  T o t a l  I n c o m e  -  C o s t  o f  G o o d s  
( n e c c e s a r y  c o s t s  t o  s e l l  y o u r  p r o d u c t  o r  s e r v i c e ,  s u c h  a s
s h i p p i n g  o f  p r o d u c t ;  i n g r e d i e n t s  t o  m a k e  a  p r o d u c t  o r  g o o d s
p u r c h a s e d  f o r  r e s a l e )  

T h i s  w o r k s h e e t  i s  f o r  m a n a g i n g  c a s h  t h a t  c o m e s  i n t o  t h e
b u s i n e s s .  T h e s e  a r e  s u g g e s t i o n s  o n l y  a n d  s h o u l d  b e
m o n i t o r e d .



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



LIST THREE THINGS YOU FELT REALLY GOOD
ABOUT THIS MONTH:

WHICH AREAS OF YOUR BUSINESS
EXPERIENCED THE MOST GROWTH OR
TRANSFORMATION?

HAVE YOU ENCOUNTERED HANG-UPS IN
COMPLETING YOUR ACTION STEPS? HOW CAN
YOU COURSE CORRECT?

ANY PART OF YOUR VISION THAT NEEDS RE-
WRITING:

REFLECTION



DECEMBER



PROFIT
STRATEGY

MADE

SPENT

PROFIT

MONTHLY
GOAL

REVISIT YOUR VISION:

  JAN   FEB   MAR  APR  MAY   JUN   JUL   AUG  SEP   OCT  NOV  DEC

P
R

O
F

IT



WHICH SERVICE THAT YOU OFFERED HAD THE
GREATEST IMPACT ON YOUR BUSINESS?

WHICH SERVICE DO YOU ENJOY THE MOST?

WHAT DECISIONS CAN YOU MAKE WITH THIS
INFORMATION?

WHAT WERE YOUR TOP SPENDING
CATEGORIES?

DO YOU WANT TO CHANGE ANYTHING ABOUT
YOUR CURRENT SPENDING?

ARE THERE ANY EXPENSES THAT CAN BE
REMOVED FROM YOUR BUSINESS THAT ARE
NOT BEING FULLY UTILIZED OR NOT SERVING
YOUR GROWTH?

MAKE MORE,
KEEP MORE



WHAT INCOME DO YOU KNOW IS COMING IN
THIS MONTH? LIST IT OUT BY SERVICE, CLIENT,
OR OTHER:

$_________________

MONTHLY REVENUE GOAL FROM "BRING IT
TOGETHER" PAGE $____________

WHAT I NEED TO MAKE UP THE
DIFFERENCE (MONTHLY REVENUE GOAL-
KNOWN INCOME)= $____________

REVENUE PLAN:

MAKE MORE,
KEEP MORE



GROSS

PROFIT
WEEK OF

ACCOUNTS :

 TAX SAVINGS

15-20% 

 GRATITUDE

0-5%

 SALARY 

50%

T R A N S F E R S  F O R  T H E
M O N T H

G r o s s  P r o f i t :  T o t a l  I n c o m e  -  C o s t  o f  G o o d s  
( n e c c e s a r y  c o s t s  t o  s e l l  y o u r  p r o d u c t  o r  s e r v i c e ,  s u c h  a s
s h i p p i n g  o f  p r o d u c t ;  i n g r e d i e n t s  t o  m a k e  a  p r o d u c t  o r  g o o d s
p u r c h a s e d  f o r  r e s a l e )  

T h i s  w o r k s h e e t  i s  f o r  m a n a g i n g  c a s h  t h a t  c o m e s  i n t o  t h e
b u s i n e s s .  T h e s e  a r e  s u g g e s t i o n s  o n l y  a n d  s h o u l d  b e
m o n i t o r e d .



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



WEEKLY GOAL:

R U N  Y O U R  A C T I O N  S T E P S  T H R O U G H  S . M . A . R . T .

ACTION STEPS



LIST THREE THINGS YOU FELT REALLY GOOD
ABOUT THIS MONTH:

WHICH AREAS OF YOUR BUSINESS
EXPERIENCED THE MOST GROWTH OR
TRANSFORMATION?

HAVE YOU ENCOUNTERED HANG-UPS IN
COMPLETING YOUR ACTION STEPS? HOW CAN
YOU COURSE CORRECT?

ANY PART OF YOUR VISION THAT NEEDS RE-
WRITING:

REFLECTION


