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MAKE MORE,
KEEP MORE

WHICH SERVICE THAT YOU OFFERED HAD THE
GREATEST IMPACT ON YOUR BUSINESS?

WHICH SERVICE DO YOU ENJOY THE MOST?

WHAT DECISIONS CAN YOU MAKE WITH THIS
INFORMATION?

WHAT WERE YOUR TOP SPENDING
CATEGORIES?

DO YOU WANT TO CHANGE ANYTHING ABOUT
YOUR CURRENT SPENDING?

ARE THERE ANY EXPENSES THAT CAN BE
REMOVED FROM YOUR BUSINESS THAT ARE
NOT BEING FULLY UTILIZED OR NOT SERVING
YOUR GROWTH?




MAKE MORE,
KEEP MORE

WHAT INCOME DO YOU KNOW [§ COMING IN
THIS MONTH? LIST IT OUT BY SERVICE, CLIENT,
OR OTHER:

MONTHLY REVENUE GOAL FROM "BRING IT
TOGETHER” PAGES$
WHAT I NEED TO MAKE UP THE

DIFFERENCE (MONTHLY REVENUE GOAL-
KNOWN INCOME)=$

REVENUE PLAN:




TRANSFERS FOR THE
MONTH

ACCOUNTS:
GROSS SALARY TAX SAVINGS GRATITUDE
VEEK OF PROFIT 50% 15-20% 0-5%
O
O
O
O
O

This worksheet is for managing cash that comes into the
business. These are suggestions only and should be
monitored.

Gross Profit: Total Income - Cost of Goods

(neccesary costs to sell your product or service, such as
shipping of product; ingredients to make a product or goods
purchased for resale)




WEEKLY GOAL:

RUN YOUR ACTION STEPS THROUGH S.M.A.R.T.
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S~

REFLECTION Z#/

Py

LIST THREE THINGS YOU FELT REALLY GOOD
ABOUT THIS MONTH:

WHICH AREAS OF YOUR BUSINESS
EXPERIENCED THE MOST GROWTH OR
TRANSFORMATION?

HAVE YOU ENCOUNTERED HANG-UPS IN
COMPLETING YOUR ACTION STEPS? HOW CAN
YOU COURSE CORRECT?

ANY PART OF YOUR VISION THAT NEEDS RE-
WRITING:
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